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NEBRASKA MILK PURCHASERS
May 2014

Company Grade A Manufacturing Total

Associated Milk Producers 43 8 51
PO Box 430
Freeman, SD 57029

Countryside Dairy 1 0 1
56670 880 Road
Hartington, NE 68739

Dairy Farmers of America 113 0 113
PO Box 901546
Kansas City, MO 64190-1546

Dean Foods 17 0 17
PO Box 1210
LeMars, IA 51031-1210

Farmstead First 2 0 2
17015 NW 70th St
Raymond, NE 68428

Land O’Lakes Inc. 1 0 1
PO Box 168
Volga, SD 57071

Wells Dairy Inc. 2 0 2
#1 Blue Bunny Drive
LeMars, IA 50131

Jisa Farm Inc. 1 0 1
2653 Q Road
Brainard, NE 68626

Prairieland 1 0 1
13000 Pella Rd
Firth, NE 68358

West Point Dairy LLC/Grassland 2 0 2
N8790 Fairgrounds Ave
Greenwood, WI 54437

Clear Creek Organic Farms 1 0 1
82228 499th Ave
Spalding, NE 68665

TOTALS: 184 8 192
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Reports





Nebraska Dairy Industry Development Board
July 1, 2013 - June 30, 2014

Beginning Cash Balance: 87,530$        

Dairy Checkoff 1,163,299$   
Penalty 316               
Other Revenue 785               
Interest 1,581            

Total Revenue 1,165,981$   

Total Available Cash 1,253,511$   

Fee Collection Contract 4,925            
Annual Audit 4,413            
DAS Assessments 1,393            
Board Expense 589               
Midwest Dairy Association - Contract Payment 1,138,454     

Total Expenditures 1,149,774$   

Ending Cash Balance 103,737$      

Revenue:

Expenditures:

S:\Administration\Accounting\Nebraska\2014 NDID Reports\NDID Ann Rpt 7-13 to 6-14.xlsx
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Dairy Promotion Organizations

Nebraska dairy farmers pay checkoff of fifteen cents per hundred-
weight of milk they produce. The checkoff is collected by the first
purchaser of each producer’s milk. Five cents is sent to the
National Dairy Board which provides funds for the national Unified
Marketing Plan (UMP) developed by Dairy Management, Inc. The
other ten cents is paid to the Nebraska Dairy Industry Development
Board (NDIDB). The NDIDB funds USDA qualified organizations
for dairy promotion activities. The NDIDB is itself a USDA qualified
organization.

During the period July 1, 2013 through June 30, 2014, NDIDB
funded Midwest Dairy Association (Midwest Dairy). Under contract,
Midwest Dairy implemented programs intended to contribute to the
betterment of Nebraska’s dairy farmers and the state’s dairy
industry, including 1) the local components of the UMP, 2) the
national UMP funding commitment, and 3) other promotion
programs in Nebraska consistent with the interests of Nebraska
dairy producers.

Programs funded during the period are further described in the
Nebraska Dairy Promotion Highlights.





Dairy Sponsors Nebraska School Activities Association
Midwest Dairy’s Nebraska Division became a sponsor of  the Nebraska 
School Activities Association (NSAA), making chocolate milk 
the official beverage of  the organization. Materials and promotion 
supporting chocolate milk as a refuel beverage were provided to 450 
Nebraska school administrators, along with families and students who 
participate in events. During championship events, chocolate milk is 
being promoted through public service announcements, brochures and 
ticket stubs. The NSAA website features dairy sports nutrition tips 
and resources. 

Nebraska Schools Benefit from Fuel Up to Play 60 Funding
Fuel Up to Play 60, the partnership between the dairy checkoff  
and the National Football League to address child health and 
wellness, reached 903 schools in Nebraska. More than 319,000 
students in those schools were able to access the 
program’s resources.

By the summer of  2014, Midwest Dairy had contributed more 
than $394,000 over four years to Nebraska schools to enhance 
their Fuel Up to Play 60 work.

At the end of  the 2013-14 school year, 25 Nebraska schools sent 
204 students and 50 advisors to a Fuel Up to Play 60 Student 
Reward Summit, celebrating what they accomplished with the program. They earned an invitation by 
achieving Touchdown Status, completing six steps and involving students in the initiative. 

Students at the Summit participated in a tour of  the Training Table, where Husker student athletes eat, 
and then moved to physical activities on the field with Husker student athletes and later a game called 
Family Food. Melissa Konecky, a UNL student from a dairy farm family, brought feed for the students 
to smell and used photos to explain her family farm. The day ended with a presentation from Tommy 
Armstrong, the Husker quarterback, talking about staying healthy and getting daily physical activity. 

®

Nebraska Dairy Promotion Highlights
July 1, 2013 – June 30, 2014



School Officials Embrace Health and Wellness Efforts
A Fuel Up to Play 60 Tailgate Celebration and program update for 
the Nebraska Academy of  Family Physicians this year included Dr. 
John Skretta, superintendent with Norris Public Schools, and Dr. Bob 
Rauner with Partnership for a Healthy Lincoln. The two highlighted 
the importance of  breakfast and the impact of  physical activity 
integrated throughout the school day. 

John Spatz, the executive director for the Nebraska Association of  
School Boards, was one of  more than 400 thought leaders gathered in Dallas to attend GENYOUth’s 2014 
Nutrition + Physical Activity Learning Connection Summit II. GENYOUth is the foundation supporting 
Fuel Up to Play 60. Spatz identified a possible opportunity to facilitate a discussion between the National 
School Board Association and the GENYOUth Foundation. Spatz returned from the summit to share his 
passion and plans for Nebraska with several media outlets. 

Present, Future Dietitians Receive Dairy Background
Midwest Dairy hosted future dietetic professionals from the 
University of  Nebraska for a day on the farm in partnership with 
the Nebraska Beef  Council. It included a stop at Prairieland Dairy 
near Firth. The tours were designed so that when these future 
dietetic professionals enter the field, they will be able to speak with 
confidence about dairy farm practices. 

Meanwhile, 19 registered dietitians working in clinical, community 
and private practice settings participated in a training focusing on 
how to communicate ways for those with lactose intolerance to keep dairy foods in their diet. It covered 
common myths and misperceptions about lactose intolerance, including its prevalence, as well as simple 
strategies for patients to keep dairy foods in their diet. 

National Partnerships Impact Nebraska Markets
National partnerships of  the dairy checkoff, with partners 
like McDonald’s, Domino’s, Pizza Hut and Taco Bell, helped 
grow dairy sales in Nebraska. While supporting dairy’s impact 
at the state level, Midwest Dairy funding also supported 
these partnerships and extended efforts with the potential to 
specifically benefit Midwest product sales.

Nebraska has 89 McDonald’s, 39 Taco Bell restaurants, 100 
Pizza Hut locations and 22 Domino’s Pizza outlets. Each one’s 
menu has been influenced by both national and Midwest Dairy 
checkoff  investments. 



Health and Wellness Team Addresses Nutrition, Food Insecurity with Leaders
Midwest Dairy worked to create nutrition advocates through relationships with Nebraska health 

professionals, presentations and speakers at Nebraska gatherings of  school 
and health organizations, and partnerships with those who share a goal of  
developing healthy people and communities.

Nebraska staff  members also began facilitating discussions surrounding 
hunger, especially as it affects children, which can be partially solved 
through access to dairy foods.  

Those events included working with the Food Bank for the Heartland and Hunger Free Heartland to host 
a roundtable event where thought leaders shared insight into the topic. 

In June, Governor Dave Heinemann wrote and distributed a column encouraging people to provide milk 
to the hungry through the Great American Milk Drive, a national effort to bring fresh milk to food shelves 
on which the dairy checkoff  is a partner. 

Other efforts included:

 • Midwest Dairy was one of  several community partners to participate in Get in the Action Day at 
     Omaha South High School, hosted by Nebraska Action for Healthy Kids. Four other 
     Omaha elementary schools received $250 grants to host a Get in the Action day. 

 • An exhibit booth at the Nebraska Academy of  Nutrition and Dietetics conference highlighted 
     dairy farmers’ commitment to food insecurity and called attention to the Great American 
     Milk Drive. 

 • Midwest Dairy was a partner in the Fuel Up with Color 5K Run and Kids Course in 
     Lincoln that raised funds for nutrient-rich food donations to Nebraska food banks. 

Efforts with Retailers Expand
Midwest Dairy’s work with retailers develops dairy advocates 
across the retail system and provides resources to help them 
communicate about dairy with their customers. One tool, the 
Academy for Retail Excellence, exposes them to dairy trends and 
science, and features an on-farm visit. 

Hy-Vee, with stores in Omaha and Lincoln, and moving into 
central Nebraska, sent its employees to a Dairy Academy that 
included a presentation by Nebraska dairy farmer Mary Temme, and a visit to the Butler County Dairy 
Farm in Rising City, milking 6,000 cows. The chain’s dietitians also attended communications training in 
Council Bluffs, designed to help them include dairy in their store and media activities. 

Associated Wholesale Grocers, representing 90 stores in Nebraska, has accessed Midwest Dairy’s social 
media content and engaged in plans for an Online Dairy Academy pilot. Midwest Dairy also expanded its 
relationship with Affiliated Foods, with 180 stores in Nebraska, through which Midwest Dairy was invited 
to participate in the chain’s food show. 



Breakfast Initiatives Help Move Dairy 
Growing school breakfast sales creates opportunity for dairy products. By helping 
to create the Nebraska Breakfast Challenge, and providing rewards and incentives 
to add breakfast programs across the state, the dairy product market grows. Nearly 
$73,000 has been provided to Nebraska schools in the last three years to support 
optimizing the use of  dairy at school. Other groups, such as Share Our Strength 
and Hunger Free Heartland, built upon Midwest Dairy funds to support the 
Breakfast Challenge. 

In a partnership with ConAgra Foods Foundation, Midwest Dairy helped the 
Omaha Public Schools to increase grab-and-go breakfast with a goal of  including 30 schools. Neihardt 
Elementary in Omaha hosted an “It Starts with School Breakfast” campaign kickoff, serving free breakfast 
to students and community. After the breakfast, nearly 600 students and district staff  attended an all-
school assembly where Nebraska’s first lady, Sally Ganem, talked about the importance of  breakfast.

Nebraska Senator Bill Avery also invited Midwest Dairy to a state school superintendents meeting to 
address the issues surrounding school breakfast.

Consumer Confidence Efforts Vary Across Nebraska
Midwest Dairy helped build affinity for dairy farmers and farm practices 
through dairy education at Omaha’s Moo at the Zoo, the Nebraska State 
Fair, and other events and efforts impacting more than 400,000 people. 
Midwest Dairy also worked closely with University Extension, and on 
Ag Literacy and Day at the Farm programs aimed at several thousand 
elementary school children, as well as supporting the state’s Ag in the 
Classroom program.

In a program sponsored by the Nebraska Department of  Education, in cooperation with the dairy, beef, 
pork, corn and soybean checkoffs, 20 family and consumer science teachers from across Nebraska spent 
four days learning about production agriculture. 

Through its participation in the Alliance for the Future of  Agriculture in 
Nebraska, Midwest Dairy has placed periodic articles authored by dairy farm 
families in the Omaha and Lincoln papers. Jodi Cast, a dairy farmer from 
Beaver Crossing, and Brooke Engelman of  Diller are among the women who 
participate in Midwest Dairy’s Dairy Farm Mom Network and were featured in 
recent publications. 

As part of  dairy’s national crisis plan, Midwest Dairy Association co-hosted the 
Midwest Region Crisis Drill in Minneapolis with invitations to several Nebraska 
dairy farmers and state officials. The drill centered on a food safety scenario and 
provided participants with a better understanding of  the challenges involved in a 
crisis and improved our ability to communicate and coordinate with each other.
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Revised
September, 2013

DAIRY INDUSTRY DEVELOPMENT ACT

Administration: This Act is administered by the Nebraska Dairy Industry
Development Act Board.  The Department of Agriculture is
involved with some of these sections.

Adoption: This act was last revised during the 2013 session of the
Nebraska Legislature. 

Rules: No administrative rules have been promulgated under this act.

Index

Section Subject

2-3948. . . . . . . . . . . . . . Act, how cited.
2-3949. . . . . . . . . . . . . . Terms, defined.
2-3950. . . . . . . . . . . . . . Legislative findings.
2-3951. . . . . . . . . . . . . . Nebraska Dairy Industry Development Board;

created; members; qualifications.
2-3951.01. . . . . . . . . . . Board members; appointment; terms; officers;

expenses.
2-3951.02. . . . . . . . . . . Board members; nomination and appointment.  
2-3951.03. . . . . . . . . . . Board members; vacancies.
2-3951.04. . . . . . . . . . . Board members; nominations; notification; procedure.
2-3955. . . . . . . . . . . . . Board; meetings; minutes.
2-3956. . . . . . . . . . . . . Board; administration; limitation on expenses.
2-3957. . . . . . . . . . . . . Board; powers and duties.
2-3958. . . . . . . . . . . . . Mandatory assessment; board; duties.
2-3959. . . . . . . . . . . . . Assessment; payment; procedures.
2-3960. . . . . . . . . . . . . Nebraska Dairy Industry Development Fund; created;

use; investment.
2-3961. . . . . . . . . . . . . Use of funds; limitations.
2-3962. . . . . . . . . . . . . Board; report; contents.
2-3963. . . . . . . . . . . . . Violations; penalties; unpaid assessment; late

payment fee.
2-3964. . . . . . . . . . . . . Sections; when operative. 

2-3948.  Act, how cited.  Sections 2-3948 to 2-3963 shall be known and may be
cited as the Dairy Industry Development Act.  
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2-3949.  Terms, defined.  For purposes of the Dairy Industry Development Act:
(1)  Board shall mean the Nebraska Dairy Industry Development Board; 
(2)  Commercial use shall mean sale for retail consumption or sale for

resale, for manufacture for resale, or for processing for resale;
(3)  First purchaser of milk shall mean a person who buys milk from a

producer and resells to another person the milk or products manufactured or
processed from the milk;

(4)  Milk shall mean any class of cow's milk produced in the State of
Nebraska;

(5)  Milk production unit shall mean any producer licensed by the
Department of Agriculture; 

(6)  Producer shall mean any person engaged in the production of milk for
commercial use; 

(7)  Producer-processor shall mean a producer who processes and
markets the producer's own milk; and

(8)  Qualified program shall mean any state or regional dairy product
promotion, research, or nutrition education program which is certified pursuant to
7 C.F.R. 1150.153, as amended.  Such program shall:  (a) Conduct activities as
defined in 7 C.F.R. 1150.114, 1150.115, and 1150.116 intended to increase
consumption of milk and dairy products generally; (b) except for programs
operated under the laws of the United States or any state, have been active and
ongoing before November 29, 1983; (c) be financed primarily by producers, either
individually or through cooperative associations; (d) not use any private brand or
trade name in advertising and promotion of dairy products unless the National
Dairy Promotion and Research Board established pursuant to 7 C.F.R. 1150.131
and the United States Secretary of Agriculture concur that such requirement
should not apply; (e) certify to the United States Secretary of Agriculture that any
request from a producer for a refund under the program will be honored by
forwarding that portion of such refund equal to the amount of credit that otherwise
would be applicable to the program pursuant to 7 C.F.R. 1150.152(c) to either the
National Dairy Promotion and Research Board or a qualified program designated
by the producer; and (f) not use program funds for the purpose of influencing
governmental policy or action.

2-3950.  Legislative findings.  The Legislature declares it to be in the public
interest that producers in Nebraska be permitted and encouraged to maintain and
expand domestic sales of milk and dairy products, develop new products and new
markets, improve methods and practices relating to marketing or processing of
milk and dairy products, and inform and educate consumers of sound nutritional
principles including the role of milk in a balanced diet.  It is the purpose of  the
Dairy Industry Development Act to provide the authorization and to prescribe the
necessary procedures by which the dairy industry in Nebraska may finance
programs to achieve the purposes expressed in this section.  The Nebraska Dairy
Industry Development Board shall be the agency of the State of Nebraska for
such purpose.
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2-3951.  Nebraska Dairy Industry Development Board; created; members;
qualifications.  The Nebraska Dairy Industry Development Board is hereby
created. Members of the board shall (1) be residents of Nebraska, (2) be at least
twenty-one years of age, (3) have been actually engaged in the production of milk
in this state for at least five years, and (4) derive a substantial portion of their
income from the production of milk in Nebraska. Board members shall be
nominated and appointed as provided in sections 2-3951.01 to 2-3951.04.

2-3951.01.  Board members; appointment; terms; officers; expenses.   
(1)  Members of the board shall, as nearly as possible, be representative

of all first purchasers of milk and individual producer-processors in the state and,
to the extent practicable, result in equitable representation of the various interests
of milk producers both in terms of the manner in which milk is marketed and
geographic distribution of milk production units in the state.

(2)  The terms of the members of the board shall be three years, except
that the first term of the initial and additional members of the board shall be
staggered so that one-third of the members are appointed each year. The number
of years for the first term of new and additional members shall be determined by
the Governor. Once duly appointed and qualified, no member's term shall be
shortened or terminated by any subsequent certification by the Department of
Agriculture of milk production units from which a first purchaser of milk purchases
milk.

(3)  The Director of Agriculture or his or her designee shall be an ex officio
member of the board but shall have no vote in board matters.

(4)  Members of the board shall elect from among the members a
chairperson, a vice-chairperson, and such other officers as they deem necessary
and appropriate.

(5)  Members of the board shall be reimbursed for their actual and
necessary expenses as provided in sections 81-1174 to 81-1177.

2-3951.02.  Board members; nomination and appointment.  (1)  Members of the
board shall be nominated and appointed as follows:

(a) Each first purchaser of milk which purchases milk from at least twenty-
one milk producers may submit to the Governor the names of up to two nominees
for each forty milk production units, or major portion thereof, from which the first
purchaser purchases milk. The Governor shall appoint one member for each forty
production units, or major portion thereof, from nominees submitted pursuant to
this subdivision, except that if milk production units certified by the Department of
Agriculture have decreased so that each board member appointed pursuant to
this subdivision represents less than a major portion of forty production units, the
Governor shall maintain representation of one member for each forty production
units, or major portion thereof, by not filling a vacancy caused by a member's
term expiring; and

(b) All other first purchasers of milk and individual producer-processors
who are not included among milk production units claimed by a first purchaser of
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milk entitled to submit nominees under subdivision (1)(a) of this section shall be
combined as a group for the purpose of submitting nominees, and each first
purchaser and individual producer-processor of the group may nominate up to
two nominees. The Governor shall appoint two members from nominees
submitted pursuant to this subdivision.

(2)  Whenever the number of members of the board as determined by
subsection (1) of this section results in less than seven members, the Governor
shall appoint a member or members from the state at large to maintain
membership of the board at seven members. Whenever such appointment is
required, the board shall call for and submit a list of two or more nominees for
each additional member needed to the Governor, and the Governor shall appoint
a member or members from the nominees submitted pursuant to this subsection.

(3)  Nominations in the case of term expiration or new or at-large
membership and for all other vacancies shall be provided according to the
process prescribed in section 2-3951.04. The Governor may choose the
members of the board from the nominees submitted or may reject all nominees. If
the Governor rejects all nominees, names of nominees shall again be provided to
the Governor until the appointment is filled.

2-3951.03. Board members; vacancies.   (1)  A vacancy on the board exists in the
event of the death, incapacity, removal, or resignation of any member; when a
member ceases to be a resident of Nebraska; when a member ceases to be a
producer in Nebraska; or when the member's term expires. Members whose
terms have expired shall continue to serve until their successors are appointed
and qualified, except that if such a vacancy will not be filled, as determined by the
Governor under section 2-3951.02, the member shall not serve after the
expiration of his or her term.  

(2)  For purposes of filling vacancies on the board, the Governor shall
appoint one member from up to two nominees submitted by the vacating
member's nominator under section 2-3951.02. In the event of a vacancy, the
board shall certify to the vacating member's nominator that such a vacancy exists
and shall request nominations to fill the vacancy for the remainder of the
unexpired term or for a new term, as the case may be.

2-3951.04. Board members; nominations; notification; procedure.  (1)  When
nominations for board members are required, written notification shall be given to
each producer represented or to be represented by such member, including an
at-large member. The first purchaser or purchasers of milk shall notify each
producer from whom the first purchaser buys milk that each producer may submit
written nominations. If the group represented is a combination of first purchasers
of milk and individual producer-processors or if the member is an at-large
member, the individual producer-processors shall receive notification from the
Department of Agriculture.  

(2)  Nominations shall be in writing and shall contain an acknowledgment
and consent by the producer being nominated. The nomination shall be returned
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by the producer to the first purchaser of milk or to the department from whom the
producer received notification within fifteen days after the receipt of the
notification. For nominations to replace a member whose term is to expire or for a
new member, the producers shall receive notification between August 1 and
August 15 preceding the expiration of the term of the member or the beginning of
the term of a new member. For all other vacancies, the producers shall receive
notification within thirty days after the member vacates his or her position on the
board or within thirty days after the board calls for an at-large member or
members as provided in section 2-3951.02.

(3)  The first purchasers of milk, the department, or the board shall submit
nominations to the Governor by September 30, in the case of term expiration or
new or at-large member, or forty-five days after the member vacates his or her
position for all other vacancies. The Governor shall make the appointments within
thirty days after receipt of the nominations.

(4)  All nominees shall meet the qualifications provided in section 2-3951.

2-3955.  Board; meetings; minutes.  (1)  The board shall meet at least once every
six months at a time and place fixed by the board.  Special meetings may be
called by the chairperson and shall be called by the chairperson upon request of
at least twenty-five percent of the members of the board.  Written notice of the
time and place of all meetings shall be mailed in advance to each member of the
board.  A majority of members of the board shall constitute a quorum for the
transaction of business.  The affirmative vote of a majority of all members of the
board shall be necessary for the adoption of rules and regulations.  

(2)  The board shall at each regular meeting review all expenditures made
since its last regular meeting.

(3)  The board shall keep minutes of its meetings and other books and
records which shall clearly reflect all of the acts and transactions of the board. 
Such records shall be open to examination during normal business hours.  

2-3956.  Board; administration; limitation on expenses.  The board may contract
for the necessary office space, furniture, stationery, printing, and personnel
services useful or necessary for the administration of the Dairy Industry
Development Act.  The total administrative costs and expenses of the board shall
not exceed five percent of the annual assessments collected in accordance with
section 2-3958.

2-3957.  Board; powers and duties.  The board shall:
(1)  Arrange or contract for administrative and audit services which are

necessary for the proper operation of the Dairy Industry Development Act;
(2)  Procure and evaluate data and information necessary for the

appropriate distribution of funds collected;
(3)  Direct the distribution of funds collected;
(4)  Prepare and approve a yearly budget;
(5)  Adopt and promulgate rules and regulations to carry out the act; 
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(6)  Establish a means by which all producers are informed annually on
board members, policy, expenditures, and programs for the preceding year; 

(7)  Authorize the expenditure of funds to conduct activities provided for
by the act;

(8)  Bond such persons as necessary to ensure adequate protection of
funds;

(9)  Make refunds to other qualified programs in other states and disburse
as directed by producers pursuant to subdivision (8)(e) of section 2-3949;

(10)  Require that all books and records which clearly reflect all the
transactions of its funded qualified programs be made available for audit by the
board;

(11)  Initiate appropriate enforcement of the act and the rules, regulations,
and orders promulgated under the act;

(12)  Accept remittances or credits and apply for and accept advances,
grants, contributions, and any other forms of assistance from the federal
government, the state, or any public or private source for administering the act
and execute contracts or agreements in connection therewith;

(13)  When necessary, appoint committees and advisory committees, the
membership of which reflects the different funding regions of the United States
and of the State of Nebraska in which milk is produced and delegate to such
committees the authority reasonably necessary to administer the act under the
direction of the board and within the policies determined by the board; and

(14)  Exercise all incidental powers useful or necessary to carry out the
act.

2-3958.  Mandatory assessment; board; duties.  (1)  There shall be paid to the
board a mandatory assessment of ten cents per hundredweight on all milk
produced in the State of Nebraska for commercial use.  

 (2)  The board may audit financial and other records of first purchasers of
milk, producers, and their agents pertaining to the assessment provided for in this
section and otherwise ensure compliance with the Dairy Industry Development
Act.

 (3)  For purposes of the act, when milk is sold to an out-of-state
purchaser, the sale shall be deemed to have occurred in Nebraska if the milk was
otherwise produced within Nebraska immediately prior to such sale and such sale
is the first purchase of the milk for commercial use. 

 (4)  For purposes of the act, when milk is produced out-of-state but sold
to a first purchaser of milk in Nebraska, the assessment provided for in this
section may be assessed and retained in Nebraska only if the producer consents. 

2-3959.  Assessment; payment; procedures.  The assessment prescribed in
section 2-3958 shall be paid by producers at the time of first sale or delivery of
milk for commercial use and shall be collected by the first purchaser of milk
except as provided in this section.  The first purchaser of milk shall remit the
assessment to the board when the first purchaser of milk issues the milk payroll
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to producers.  When milk is sold by producers to nonresident first purchasers of
milk, the nonresident first purchaser of milk shall remit the assessments to the
board. Producer-processors shall remit the assessments to the board.  All
assessments shall be remitted to the board not later than the last day of the
month following the month in which the milk was commercially used, and a report
shall be filed by the person responsible for remitting the assessment at the time
that the assessment is remitted.  The board shall make proper refunds to
producers pursuant to subdivision (8)(e) of section 2-3949 at least quarterly.  The
board shall promulgate rules and regulations concerning the payment, remittance,
refunding, and reporting of assessments.  All money collected by the board shall
be remitted to the State Treasurer for credit to the Nebraska Dairy Industry
Development Fund. 

2-3960.  Nebraska Dairy Industry Development Fund; created; use; investment. 
The Nebraska Dairy Industry Development Fund is hereby created.  Money in the
fund shall be used for the administration of the Dairy Industry Development Act,
including advertising and promotion, market research, nutrition and product
research and development, and nutrition and educational programs.  Any money
in the fund available for investment shall be invested by the state investment
officer pursuant to the Nebraska Capital Expansion Act and the Nebraska State
Funds Investment Act.

2-3961.  Use of funds; limitations.  The board shall not set up programs or
agencies of its own but shall fund active, ongoing, qualified programs as stated in
section 114 of the Dairy Production Stabilization Act of 1983, Public Law 98-180,
as amended, and the regulations promulgated pursuant thereto.  Funds may be
used by qualified programs to jointly sponsor projects with any private or public
organization to meet the objectives of the Dairy Industry Development Act.

2-3962. Board; report; contents.   The board shall prepare a report on or before
October 1 of each year setting forth the income received from the assessments
collected in accordance with section 2-3958 for the preceding fiscal year, and the
report shall include:

(1)  The expenditure of funds by the board during the year for the
administration of the Dairy Industry Development Act;

(2)  A brief description of all contracts requiring the expenditure of funds
by the board;

(3)  The action taken by the board on all such contracts;
(4)  An explanation of all programs relating to the discovery, promotion,

and development of markets and industries for the utilization of dairy products
and the direct expense associated with each program;

(5)  The name and address of each member of the board; and
(6)  A brief description of the rules, regulations, and orders adopted and

promulgated by the board.
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The board shall submit the report electronically to the Clerk of the
Legislature and shall make the report available to the public upon request.

2-3963.  Violations; penalties; unpaid assessment; late payment fee.  (1)  Any
person violating any of the provisions of the Dairy Industry Development Act shall
be guilty of Class III misdemeanor.

(2)  Any unpaid assessment shall be increased one and one-half  percent
each month beginning with the day following the date such assessment was due. 
Any remaining amount due, including any unpaid charges previously made
pursuant to this section, shall be increased at the same rate on the corresponding
day of each succeeding month until paid. 

(3)  For purposes of this section, any assessment that was determined at
a date later than prescribed by section 2-3959 because of the failure to submit a
report to the board when due shall be considered to have been payable on the
date it would have been due if the report had been timely filed.  The timeliness of
a payment to the board shall be based on the applicable postm arked date or the
date actually received by the board, whichever is earlier.  Any assessments and
late payment fees may be recovered by action commenced by the board. 

(4)  The remedies provided in this section shall be in addition to and not
exclusive of other remedies that may be available by law or in equity.

2-3964.  Sections; when operative.  Sections 2-3948 to 2-3954 and this section
shall become operative on July 15, 1992.  Sections 2-3955 to 2-3963 shall
become operative on the date as of which the Dairy Production Stabilization Act
of 1983, Public Law 98-180, as amended, is repealed or on the date as of  which
the Advertising and Promotion Program and Agency, as provided in accordance
with 7 C.F.R. 1065.110, as amended, is repealed, rescinded, or otherwise
terminated. 
 
actbg
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